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Seeing the
Whole Picture

Lessons from Indigenous
Research on Trust,
Access, and Inclusion
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The Debate is the Definition Leger
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From the Spicer Commission to Leger

Truth and Reconciliation
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9%
of Canadians

identify as
Indigenous
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Canada’s story isn’t
complete without
Indigenous voices.



Indigenous Population by Province

Yukon
22.3 %

British Columbia
5.9 %

Statistics Canada, 2021 census

Nunavut
85.5 %
Northwest Territories
49.6 %
Alberta Manitoba Quebec
6.8 % 18.1 % 2.5 %
Saskatchewan
17.0 % :
Ontario
2.9 %

Newfoundland & Labrador

9.3 %
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Prince Edward
/ Island 2.2 %

%

\ . Nova Scotia 5.5

New Brunswick 4.4 %



Reconciliation is Action, Not Symbolism Leger

/6%

of Indigenous people think
the government should do
more to reconcile

47%

of Canadians think the
government should do
more to reconcile




Actions Speak Louder Than Words LeSer

MACLEAN'S

Justin Trudeau’s ill-timed vacation to
Tofino

Politics Insider for Oct. 1, 2021: Tofino or bust; a failed effort to take out Erin O’Toole;
vaccine breakdown s
Global National

Indigenous leader calls Trudeau's Tofino tri.p ‘slap in the face’

e

Indigenous leaders upset at Trudeau's Tofino trip Global
NATIONAL



OCAP at the Core LeSer




Inclusion Starts in the Design Leser

Inclusive & multi-mode Respecitful tone Continuous
sampling and language Improvement




The Starting Line Sits Farther Back

Non- B Indigenous
Indigenous
Net worth Household income
92.7K

84.7K

Homeownership

66%

54%
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Connected But Not Equal Leger

. 33% more likely 50% more
*(/;\\\ to have rural or likely to use
"(\ fixed internet prepaid or

pay as you go



Different Value Equations Leger

Non- B Indigenous
Indigenous
59% .
2010 51% o
42%, 45% 43%
33%

24%

Affordable prices Freshness Convenience Items in stock when needed



Representation Builds Trust and Belonging Leger

4 \ Are more likely to
aptn purchase from these

brands

47%

Say seeing a brand on
APTN improves
perceptions



LeSer

When Inclusion is Visible

82%

of Indigenous viewers of APTN believe
it's important for brands to support
Indigenous representation in the media.
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Privilege Hides in Assumptions



True Inclusion Starts at the Brief LeSer

Our invitation:

Build research and marketing
frameworks that listen first, co-
design second, and act with
reciprocity.






https://twitter.com/leger360
https://www.facebook.com/Leger360
https://www.linkedin.com/company/117931/
https://www.instagram.com/leger360/
https://leger360.com/

